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Our mission

Works to conserve biodiversity and ensure
sustainable livelihoods by transforming...
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The Rainforest Alliance Difference
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- The Standard

* A comprehensive and sustainabl
standard for sustainability

* Flexibility

- Our work w
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Three Pillars of Sustainability
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http://upload.wikimedia.org/wikipedia/commons/7/70/Sustainable_development.svg

“Sustainability”
the capacity to endure

@ Rainforest
~ Alliance




Changing Landscapes:
A sustainable standard
for sustainability




The Sustainable Agriculture Network
(SAN)

| Social and Environmental
Management System

2 Ecosystem Conservation

3 Wildlife Protection

4 Water Conservation

5 Fair Treatment and Good
Working Conditions for
Workers

6 Occupational Health and

Safety

Community Relations

Integrated Crop Management

9 Soil Management and
Conservation

|0 Integrated Waste
Management
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Conserving the Ecosystem

2 Ecosystem Conservation
_ 3 Wildlife Protection
fi® 4 VVater Conservation
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Health and safety & community relations

5 Fair Treatment and Good ¢
Working Conditions for §V
Workers :

6 Occupational Health and
Safety

7/  Community Relations
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Improving farm performance

8 Integrated Crop Management

9 Soil Management and
Conservation

|0 Integrated Waste
Management
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The Sustainable Agriculture Network
(SAN)

Sustainable
Agriculture
Network
Standard



http://sanstandards.org/sitio/

The Sustainable Agriculture Network
(SAN)
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http://www.ccd.org.ec/
http://www.fiitgt.com/
http://www.natura.org.co/
http://www.icadehonduras.org/
http://www.imaflora.org/
http://www.ncf-india.org/
http://www.pronatura-sur.org/
http://www.salvanatura.org/

Training

Strengthening Groups

* Teaching farmers new
skills through farmer
leaders

g~ Rainforest
Alliance




www.sustainableagriculturetraining.org

stainableagriculturetraining.orgfvirtual workshop Rl -:‘v Googl

Conserving biodiversity through

reducing the use of chemicals
Principle 8 — Integrated Crop Management

e Protecting forest

Principle 2 — Ecosystem conservation

$ 3 - - -
b B Preventing drift of agrochemicals
to ecosystems

Principle 2 — Ecosystem conservation

) o Protecting wild animals

Principle 3 - Wildlife protection
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Linking to Markets
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Working across the ‘value chain’...

Auditing / certification
/ verification

Chain of custody -

traceability Marketing support
and brand awareness

{3
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Training and support for producers

Corporate
engagement

oY
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producers / buyers / exporters / distributors / brands / retailers / consumers
processors importers industry groups R
Land use Business Consumer
practices practices behavior
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DRIVING CHANGE THROUGH GLOBAL COMMITMENTS

Committed to 100% Rainforest Alliance Certified tea for Lipton

brand and 100% Certified cocoa for Magnum Chocolate brand by
2015.

Committed to sourcing 100,000 MT Rainforest Alliance Certified
cocoa by 2020. So far, DOVE Dark in the US, Galaxy Bars in the
UK, and Mars Bar in Australia...

kraft foods Sourcing Rainforest Alliance Certified coffee and cocoa for
mainstream brands in Europe and North America

100% Rainforest Alliance Certified™ tea for all of Tetley brand
globally by 2016

SO 28N
;f@\“ Working at origin with Nestle on the supply for Nescafe and
Nestle Nespresso brands.
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Sustainable agriculture — A global
phenomenon

* Over 140,000 Rainforest Alliance Certified™ farms

* Over 100 crops in 31 countries can be Rainforest Alliance Certified ™
* 3.3% of world’s cocoa or 60,000 tons in 2010,

* 6.6% of world’s tea or 380,000 tons in 201 |

* 3.26% world’s coffee 219,000 tons in 2010
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Autumn 201 |: Estates: 204,Volumes: 380,000

)" ¢ Indonesia: 18

, ég* 19,180
‘Ek\iihj
Malawi: 15 ) e Vietnam: 1
Rwanda: 2 /% ﬁue“ a: 50 S
SA (Roibos): 169,002
Other: 1 “ 437
Argentina: 8 i Tanzania: 6
94.462 78 Uganda: 5
Sri Lanka: 36
11,855+
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Rainforest Alliance Certified™ - Worldwide
Coffee Sold (MT)

©

-
150.000

62.296

41.494

3.180

2003 2004 2005 2006 2007 2008 2009 2010 2011

Growth in demand increased an average of 77% each year for
the past seven years
)
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Our growth through NEW COMPANIES...

Rainforest Alliance Certified:
Marketplace Registered Companies
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and spice
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Starting an initiative on spice (under IDH)

Egypt

India

Indonesia

Madagascar

Morocco

Vietham

Chamomile

Chilli Pepper

Clove

Cinnamon

Ginger

Hibiscus

Mint

Pepper

Turmeric

Vanilla
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And others
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New corporate partners

SPICES & SAUCES

i\ feel tasty be heol |

. Ze,,
intertasteN
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http://www.mccormick.com/

Building a sustainable spice initiative (Stage 1)

STAKEHOLDERS

REVIEW PROCESS

LOCAL INDICATOR GUIDELINES

TRAINED AUDITORS
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Marketing
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» Turning ethical branding on
its head...

Rainforest
Alliance certified
packs

Short movie to
inform and entertain

2"d phase TV “Senor Al”

National press, radio and PR

PG Tips claims title of _
biggest eth|cul brand



C:/../Desktop/PB_ROTTERDAM/T Values Mood Video DEF.mpg
C:/../Desktop/PB_ROTTERDAM/pgtips_latest.mpg
C:/../../Presentations/Kraft Germany/Videos/pgtips_latest.mpg

Private Label Coffee
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Costa Coffee
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RAINFOREST ALLIANCE CERTIFIED" COFFEE.

NOW SERVED HERE.

AT LEAST 30% OF OUR COFFEE COMES FROM

nglmﬁs;'é]_rli;m@ CERTIFIED” FARMS. C o ‘ T A
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NEW APPROACHES
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FEATURED FARMERS

www.facebook.com/Farmersfirsthand
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http://www.facebook.com/
http://www.facebook.com/Farmersfirsthand
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C:/../../Presentations/Tesco/Videos/Unilever Australia_640X480.wmv

Per Bogstad — Manager, Sustainable Value Chains UK & Ireland

pbogstad@ra.org



